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ABSTRACT

Overview of the special event business has a trend of positive growth, especially in
the entertainment segment such as concerts and music festivals. Thailand has potential in
this market. Creating a strategy for developing the concert and music festival business is
globally oriented, and Thailand is at a level capable of drawing groups of money from
abroad and creating enormous amounts of money circulating in Thailand. Emphasis is placed
on using the culture war to lead the business by making people around the world know
about Thailand, and its culture, that is, bringing unique culture to the world stage through
the entertainment business of organizing concerts and music festivals. The objective of this
dissertation is to examine the context of organizing a successful music festival and to
develop strategies for organizing a successful music festival. This research is a qualitative
approach. Key informants were 17 experts in the entertainment industry using the EDFR
(Ethnographic Delphi Future Research) research method. Data was analyzed using SWOT
Analysis and TOWS MATRIX Analysis.

The findings revealed that 1) The context for organizing a successful music festival
includes: Management factors, Marketing factors, Creative economic factors, and Business
concept factors 2) Strategies for organizing a successful music festival consist of (1)
Management strategies Including environmental analysis Organizational orientation Strategy
determination Operation according to strategy and strategic control (2) Marketing strategy,

including Unique Selling Point (USP), Content Marketing, Innovative Marketing, Brand



management, Sponsor management and Time and venue Management (3) Creative
economy strategies, including knowledge, intellectual property, soft power, innovative
technology and human resources and (4) Business concept strategy, including business
principles, target audience insights and characteristics of music festival business people.

Keywords: Strategies, Music festival organization, Success
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ANBUIARNTIIN A
. 58§ R lona .
. . Useaan (%) Fuuey | (Mo-Md) | Q3-Q1 B 2N GRIERIN
AIUNITTANTT — — (Md.) July
N Taifla (Mo) <1 <15 . AUIAR VDY
. | =235 16 .
Uszaan | Uszaan ALY
MIAATITRENINUINGDN (Environmental Analysis)
1. feyaieaiumginssuguilne | 100 0 4.84 4.95 0.11 0.72 | wnign iR GRULERN
O ud 9l drdnyunii an way Useaad
Sndudesinnsdisnn dnw 7
utlequiiqe Toyaluasd
STUELIANAY 3 Hou
2. msimsussdumnudesann 88 12 4.23 4.36 0.13 0.88 110 9 ADARRDY
Yaduneuenlinie 1wy msiies Uszasa

15ASLUIA @AINBINTA KD
#9R573 LarAIsHNsUpanuAm

VA 99L8 1 U 28 LU NSTe

Useiupnudsadusu
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ANBUIARTITS 5 A
. 585U - )
. . Useasn (%) ey | (Mo-Md) | Q3-Q1 | lena 2N GRIERIN
ATUNITIANIT — — (Md.) B Y
g Taiig (Mo) <1 <15 [ Juldl | auen Vo9
. . >35 <
Useanm | Ussasa AINALAY
ASAATIZRENINUINGDH (Environmental Analysis)
3. MsA nwuleutevesglu 71 29 3.73 3.95 0.22 0.65 1N iR GRIELIREN
J290U 15 0912810138 P9 Uszasn
anudl AU s1udennTve
] 2 o oo & oA
sy 1w o Wudminduiides
FntuNS
39019 AAN1998909ANS (Establishing Organizational Direction)
4. Ipseadeesnslunisdnau | 100 0 4.88 4.91 0.03 0.58 wnitgn iR GRIELLRN
WANIaaun3 dAudaiaunay Uszasd
a1uisadave ule ay
anunisal
5. yaansianug wagvinwely | 100 0 4.63 4.89 0.26 059 | wnfiga N GRLLREE
sivindueened UszasA
6. AU EINBYRIYAAINTIL | 100 0 4.55 4.96 0.41 0.53 Wnitgn iR GRIELI0EN
a3ans wazdulourelidnq Uszaed
outsourcing 1t
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ANBUNARTING 5 AU
. g1 R .
. . Useasn (%) ey | (Mo-Md) | Q3-Q1 | lena 2N GRIERIN
ATUNITIANIT — — (Md.) B Y
9 Taifis (Mo) <1 <15 | Juldls | suen 294
. . >35 9
Usraan | Useaan ALY
7. osAnsnmuatdvunglunis 88 12 4.24 4.58 0.34 0.66 11N N4 AOnAADY
INUNANIBAUATDENTALIU Uszasd
wazuliiugdnns1u
n1sivuANagns (Strategy Formulation)
8. Uadwaudsavesau 9 6 4.41 4.77 0.36 0.61 17N i RGN
WIAIN1AAUAT DEAIUNTDUVEN Usgaad
Joya uarAugnAesuaItaya
NNAUUITENBUAIE consumer
behavior, creative design,
production, Wag budget
9. NTYINUINITAIUAINIIA 82 18 4.41 4.64 0.23 0.81 11N N4 AOnAADY
YDIYAAINT 017 UAT5AA Uszasn
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ANBUNARTING 5 AU
. 585U R .
. . Useasn (%) ey | (Mo-Md) | Q3-Q1 | lena 2N GRIERIN
ATUNITIANIT — — (Md.) B Y
9 Taifis (Mo) <1 <15 | Wulula | euenm 0N
. . >35 9
Usraan | Useaan AU
10. AUATYUANAY VT H B9 88 12 4.28 4.61 0.33 0.63 1N iR GRIELLRN
A1U190AIAINAINITA AU Uszasd
WYL LAZTINUEUDINTNIU
wiazAuoanulglignmig
n15UHURNUMUNAENS (Strategy Implementation)
11. 9eAnsvosviudn1sivun | 100 0 4.91 5.00 0.08 0.78 wnitgn iR GRIELLRN
wlaureluis 99 nsaniduau Uszasn
WMANIAAUAT 08 WNTALAY LAzl
mswiaﬁa@%uﬁmauimamiﬁﬁ
Uszaunisaluazil muanansa
SeuUToslan
12. psfnsveninuluesdnsiiii | 100 0 4.88 5.00 0.12 088 | wn¥ign N GRLLREE
15 09 creative 73T 1A3 padle Uszash
gunsal fvee1991u Uazdaya
\Aenftu consumer agaifiaane
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ANBUIARNTIIN 5 AU
. g1 R .
. . Useasn (%) ey | (Mo-Md) | Q3-Q1 | lena 2N GRIERIN
ATUNITIANIT — — (Md.) B Y
9 Taidls (Mo) <1 <15 | Wulula | euenm 0N
. . >35 9
Usvaam | Uszasn AU
i ol waun Creative la vihau
oeiUsyAvsnmilan
13. 89A NTYOIN 1UT NI5YIN 88 12 4.50 4.77 0.27 0.83 110 i RGN
Marketing Survey a¢/v udsd1 Usyasn
el BYALNTIUAUNTNAN
DYNALZEAN
N13AUANLTINALNS (Strategic Control)
14, uTm15lATINIS nANIa | 100 0 4.63 4.95 0.32 0.87 wniign N GRUGERN
auns deedn1aze drlunis Uszan

v a

wadule lunsal il il o
sEinensanduanui fdese
nMeusnuvinlid@atunisal
WaguuUag 1wy wleueszuna
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ANDUIARTING . A
. U585 - y
. . Useasn (%) ey | (Mo-Md) | Q3-Q1 | lena 2N GRIERIN
ATUNITIANIT — — (Md.) B Y
i Taiig (Mo) <1 <15 | duldle | ewen VB
. . >35 9
Useanm | Ussasa ALY
15. umANIaAUAs Aosln1s | 100 0 4.55 4.85 0.30 0.74 wnitgn iR GRIELLRN
UFMI3TANITHALNITAIVAN Uszad
suUsENQITA
16. 5 UTM13LATINTT NANIA 94 6 4.46 4.69 0.23 0.85 1N N GRULERN
Uszana

auns s inwedAglunig
follow up, monitor, LLag L Al
Jeyunitanizud 198 194
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NM5NT 4.21 91NN1TIATIRANITANT EDFR 50U 3 Snanisiasziuun sy
MsdannsseEl
ANSANYINTUAITINNS

NANN33LAT1EVT03A91NA15YIN EDFR 59U 3 angideavagydiuau 17 aulinanis
AR 1UNTIANTSET 5 Uiy Usenauniae nsIasIeRanIniina ey n153nNaiAnIg
03Fns Natwuanagms MsUftRnumunagns wasnsmuaudnagns fail

¥ o

a ¢ v a ¢ v a !
1. AFAILATIEUFAINLIANDN I1NNITILATIERYDUANIYNITVIN EDFR 59UN 3 WU

Y

@ d'

v =~ & 1 v = Y] a Y a 2 a Ao o & v a
Aidevydauiuideyaielfunginssuduslnadudiiddguinian uay 3ludeadinig
@979 Anwn Ndutagiuiige deyaliesiisvezianiu 3 weu msiinsusziiumudednin
Yadunsuenlicne 1wy N5l 1sAszu1n @nINeINIA ®3e @3RI wazAlsin1stesiuaiy
a O v ] & [y a < v = [ Y] al
deawmatueig 1wy nsdeuseiumnudsaiudu wagns@nwulevievessglulagdu 5es
VANIFIAY A0 UTIRY TwdansveeygIReng o Wudimdnduiideniunis

2. 1133AINTANIDIANT 2INN1TILATIEV Doy an 2801591 EDFR 50UA 3 WUl

v = & Y] o v ¢ Y Y] Ay a
NLSUEJ')GU'WZUNWFJ’]MLVTU?T{]?\]"\]Fﬂ,‘ULiaﬂiﬂiﬂﬁiqﬂaﬂﬂﬂiiu@’]Uﬂ']i"ﬂﬂﬂ']u BNANIANUATABDINAINU

o

e

Faaunavainisadangulaniuaniunisal wnyaainstuesdansidnuiuliiisane sednsd
Weuelidanuuen (outsourcing) #3e N13319911%99 (sub-contract) Melusumisiimanzau
lumsianumulasinisvewituane yaainslusAnsvemiuidnuiuieme way dausl
vinwglusiiviiduednsd lnslamnzdumisaiiefivl dhenismain msdearsnisnain uaznis
AR wazadAnsvaInnuANanunifesimualmnglunsdinaumenanunTeg el

WAL ATIUNIANTIU

Y

1Y o

3. M3t muanagns Inmsilaszsidoyasienisvin EDFR seufl 3 wulndidenviadl
AL UTIAINAILS IVDIUNANIAAUATUIDINAIIUNT DULAT AU NA 03B IT YA
UsgnaumigngAnIsuiuslna A1509NLUUATI9ATIA NSHAR Lazaulssanal NSYTINT
ANUENNNTIVRIYAaINT Tidiun1sia wazsulszanas azvilinu maniaauns dusaldegi
auysal AU vuANagNSHesaNINIaRINIINANINTA MNMITBIRY wassinusvoInaLusaY
AupeninlElvignmig

4. MsUFURMUMNNagNS InnTIATIgideyadaunsvin EDFR soUfl 3 wuin

v v

AL gamgdanuiuig samanianunidesiulouiglud esmsadununanianunieg

Y Y
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AU WaTINITWAIR NS URAYEUIATINISNIUTEAUNTAILAEIAINNEILISOLS 8 US8DEN9TALAU
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5. M3rUAILEINagMS 9NN zTiteyasien1syin EDFR 58Ul 3 nuindidsvay
finuiudn fuinislassnig wananund desdnzdirlunsdadule lunsdiiadam
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ANBUIARNINA .
. Tseg1u - ) AL
. Usgaad (%) Futiey (Mo-Md) Q3-Q1  lemaduly )
FUNITNANN — — (Md.) . ANBUIAR ADAARDY
R Taifia (Mo) <1 <15 I )
. . »3.5 YBIAIUTIU
Jsvasm  Usyaen
NagNsnN19N1InaIn (Marketing Strategy)
1. fjdndndli 76 24 4.88 4.91 0.03 0.58 Wndian Waszaed  denAdDs
ANLEIALYAUNT
Andeanalouwes
YDINU N5
aUaumasiduntsly
YadudnSavans
39 NANAAUSS
2. JAAMANAAUAS 100 0 4.84 4.95 0.11 0.72 WNgn NaUseasn ADAAADY
ABIENTIIANY
FOINTVDIGNA
ADATAS 1
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(USP) 499 wiAna
AURS AR

o @
WUTTAUANNEUTD
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ANDUIARTING . A
. g1 R .
. . Useasn (%) ey | (Mo-Md) | Q3-Q1 | lena 2N GRIERIN
ATUNITIANIT — — (Md.) B Y
i Taiig (Mo) <1 <15 [Juldld | ewen VB
. . >35 9
Usvasn | Uszan ALY
3. YoWN9NTVIBTNT UALNIS 82 18 4.23 4.36 0.13 0.88 ) I GRLLGEE
Ussmnduiug Litelidnfiagné Uszaad
naudwsnedudsiigdadel
AUEALY
4. Aufveananianuas 1 100 0 373 3.95 0.22 0.65 tly I GRLLERN
Usenaume fralu Fun1sdn UszasA
1 Yunaaandidanu Wy
Sosddnyiian Afdndesdse
UBYAAIUABINTUDIGNATIN
Juegad
Content Marketing
5. Content U941 AI5HBIL 100 0 4.63 4.89 0.26 059 | wnfiga N GRLLREE
AMuLUan Unique Selling Uszash
Point (USP) 1nl4iifloadns
impact sienguidmang




A15197 4.22 (71e)

145

AINBUIARTING 5 AU
. 585U R .
. . Useasn (%) ey | (Mo-Md) | Q3-Q1 | lena 2N GRIERIN
ATUNITIANIT — — (Md.) B Y
K Taidlg (Mo) <1 <15 | Juldls | suen 294
. . >35 9
Useasn | Uszasn ALY
6. N3A319 community V84 100 0 4.55 4.96 0.41 0.53 wnitgn iR GRIELLRN
§L99 1IUN198519 Facebook Uszasd
Fanpage LandAuAAnILIILIL
10 92579 impact Tknnu
vauslnglifasly
Uszandusiuslu platform Su
1N
7. mslgdueaau special effect 82 18 4.41 4.77 0.36 0.61 11N N4 AOnAADY
vi3o guUnsaifLanuayviuae UszasA
u content wuuwilsd
naudmneauls uazlanalu
fu impact
8. nauyin content marketing 100 0 4.24 4.58 0.34 0.66 110 N4 AOnAADY
AITALABIAALTDN NAUGNAT Uszasd
Whvnedidaay dWeads
content l¥nsafiu weAnssu
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ANUNITINNIS

R
AMNDUIRRANNN

Uszasn (%)

TN laidia

Useaam | Useasm

sug1u
(Md.)
>3.5

Futey

(Mo)

(Mo-Md)

<1

Q3-Q1

lanna
Juldle

AN

BUAR

A3
ARGERR
294

ALY

vaanguidmung wagdeasly
Tugpansiingudmane
engage LiO&519 impact ¢

naudmnglvilaasiign

Innovation in MANIAAUAT

9. Data Innovation & N5

fiudeya ngRinssuduslng 9z
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Prelinan tidueu wana

U

Aun3 lansala as1amnuig

walaliun ngutvanegs
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0.78

1INTan

Useasn

A0MNAADY

10. Service Innovation L
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WJunsudly pain point ves
nauitmngazais impact 7
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AINBUIARTING 5 AU
. 585U R .
. . Useasn (%) ey | (Mo-Md) | Q3-Q1 | lena 2N GRIERIN
ATUNITIANIT — — (Md.) B Y
9 Taidlg (Mo) <1 <15 | Juldls | suen 294
. . >35 9
Usraan | Useaan ALY
11. Production Innovation 100 0 4.28 4.61 0.33 0.63 10 i GRIEERLN
17 %30 special effect vl Uszasd
ARNYAU LIANTAAUAT @379
aufiunivlauae impact T
N
Brand Management
12. Yadovildlumsasauusud | 100 0 4.88 5.00 0.12 088 | wnfign N GRLLGREE
Aa N33 YAVILKUY Unique UszasA
Selling Point (USP) Gsaewle
NNSE1TI9ANLLTIY
Huslan
13. Social Media platform 4 88 12 4.55 4.85 0.30 0.74 wniian N GRLLREE
ANAIAY LAz INanTENUABUY Uszash
FUALAZNITATILUTUANIN
fosseTaldlyi Social media
YeauusustsInaaduni




A15197 4.22 (71e)

148

ANBUNARNTING 5 AU
. g1 R .
. . Useasn (%) ey | (Mo-Md) | Q3-Q1 | lena 2N GRIERIN
ATUNITIANIT — — (Md.) B Y
R Taifia (Mo) <1 <15 | Juldle | sues 989
. . >35 9
Jsvasn | Uszaan AULAU
VAT Y38 A3 19AUTULTS
#59 NSLNALATI ApIdAu
1oTLDsMaDn
14, msadreuususiduded 100 0 4.50 a.77 0.27 0.83 110 g AGGAN
ddunn wagsndudesaiial Usvaan
nquithunediulidn wonuy
JUAYDIIIBONAINAKYS AT
WUSUATDLST LONANYAIUDY
WANNAAUAS VIS babibs i
16 Liioasng engagement
581719 wusuatungudivang
Sponsor management and sponsorship package
15. Sponsor #ifiBINsINNY 94 6 4.88 5.00 0.12 0.88 wniian i GREGRE
FuAnluauuaesi Ansg Usvaan
fnsandernuduldlalunns
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ANBUNARNTING 5 AL
. g1 R .
. . Useasn (%) ey | (Mo-Md) | Q3-Q1 | lena 2N GRIERIN
ATUNITIANIT — — (Md.) B Y
R Taifia (Mo) <1 <15 | Juldle | sues 989
. . >35 9
Jsvasn | Uszaan AULAU
YFUAT NPBINEENNU
A07ufl wavauay
16. dhuitddrydigalunisvi 94 6 4.81 5.00 0.19 083 | wnfign N GRLLGREE
sponsorship package Ag Uszasd
NA UM VBINY UaE VB9
aUpuwashIlnALAaniy LU
wsasny sy
17. Sponsor ABIN15a319 94 6 4.46 4.69 0.23 0.85 11N N4 donAADY
brand awareness, image U89 Useasn
FuAnuluauYass Aetu
brand Wag image AITAY
TnaLAeey match Auld iioay
ToUszaumudnsa
Time and Venue management
18. MIMNUATU LIA1VDIY 100 0 4.79 4.95 0.16 0.78 mm?iqm R ADAAADI
WANIAAUAS AITILLUUTUING Usvaan
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ANDUIARTING . A
) g1 R .
. . Useasn (%) ey | (Mo-Md) | Q3-Q1 | lena 2N GRIERIN
ATUNITIANIT — — (Md.) B Y
i Taiig (Mo) <1 <15 | duldle | ewen VB
. . >35 9
Usvasn | Uszan ALY
vaangulvang 1wy 439U
Wianvasnguinseuln@Anw
Fumnivideiandan dwmungu
Autevihaududiu
19. M3vunanILT dmsu 100 0 4.55 4.85 0.30 0.77 wniian i GRLLGREE
wAManA3 Fosrilsi As UszasA
$1uEmNAzAINYEIANILT
U flensn wifi v3e
LONANYOIVDIAN LT LU 1N
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NSANYIAIUNITAAIR

NANN33LAT1EVT03A91NA15YIN EDFR 59U 3 angideavagydiuau 17 aulinanis
Fesrgdaun1snaiald 6 Usziau Usznaunae nagnsnisnann (Marketing Strategies)
nsnamdaien (Content Marketing) WimNIsuA1TRAIALUAITIAMNANIAAUAT Innovative
Marketing in Music Festival) N15U3%130578uA (Brand Management) mif{’f@lmiﬁaﬁuauu
(Sponsor Management) uag M3TnnsIaILazaaIud (Time and Venue Management) f el

1. ﬂasmﬁmimmm (Marketing strategy) mﬂmﬁmiww%zﬁgamamiﬁ’l EDFR 50U7l 3

[y

WU el anuiuind dadedlianuddydunisdndend aduauuesau sy
Fatvanuduniidutadednsaveansdn weananuss Jinmeanianunifesd1sianudenis
YoegnAleuazase yavieiiduendnual (Unique Selling Point: USP) 184mAn1anun3
o vee °o & ' Y] o o ¢ A Y Y = v
Aadliladazdszaunnnudiia Yeanenisuedng wagn1suseuduniug tieliidifgna

U

nauithmnefudsigindediniuddy dufweanananun? fiusznouse MRatu Sums
ia
q

Y

o 4

a9y Yunanaanuiidaau WuiSesddyiian Afdadesdateyarmiudesmsvesgniunidy
] a

98197

2. NAYNENINITNAIAKIUNITETINEEMT (Content Marketing) 31NN153kATIENY0YA
1% o ‘:4' v oA = & 1 & v °
AEN1591 EDFR 59U7 3 WUIEL¥eeyiiaanaiiudy e 193U A1sdenit AuwUan 0
yrefiiduiendnwal (Unique Selling Point: USP) snldiitoas1a nansznu senguidanung n1s
43719 YUYW VOIRIBY LWUNITATIY Facebook Fanpage WA HAUAAAINTIUILLIN ALATS
nansenu iwneauvesslaglideslydssmndunusiu gulueaiifie duuin nsldveaau

a a . = cal Y CY [ & ~ o 1
wntiafikey (special effect) M5 gunsaliuUanuasyiuade Ju enn wuunilanngudvaneg
aula wazlanalus1u nansenu now el H1un15AaIn AISITABIAAEEN NGURNAN
o dl' 1Y & v ) a [ = | a

Whnnefidaau weasne e Wnsaiu weinssuvesngudmuny wavdeansiulugaamnid
nausvane engage Weaie wanseny denguitvanglilaasiian

3. WIINTIUNINNTAAN (Innovative Marketing) :MNNFIATIENVBYAAILNNTIN EDFR 50U
1 3 wud¥eangiinanu Windn Data Innovation 1w Matiudeya weRnssuduslam avdae
Wigdndnausau manianues lansdda adeanuiamelaliun nqudmuiege Service
Innovation L% car camping, camping gear Fdunsudle pain point ﬁuaﬂﬂqmﬂ’mma%ai’m
NANIZNU NANIA Production Innovation 137 %30 wAtiANLAY (special effect) vinliaanuiu

WIANIAAUAT F519ANUAUNIAULILAY HANTENU hA9U
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4. NM3UIMINIAUAT (Brand Management) 3MNM5IATIEVT0LaAI8N15911 EDFR

= | v A = & 1 o 1y a v - =
s9UN 3 WUl mgilaany wWindrdadenidunisaiansdudi (brand) Ae N3l IAvIBLUY
veTduenanual (Unique Selling Point: USP) &gl 91nn1svid1sasauiiuguilan
nsade andudndudaniddgun wazdndudesaddingudmnediulida wenasidud
20NNAKYL INTINTIFUAT LandnwalveunANIanUAs [easIANULNTY T81I8 AsIEUM
Aunquidmune rulelsaiine IanudAysasinansenusonsndua1iazn1sasamsduen
wn deosszdililid lodeailiifeveswmsdudnaiaiduniivgans wis a519pugunsmse N3

a v A a IS a A
\nFeats daufinnuguagulelisaiifienaen

5. M359ANTSEatuayu (Sponsor Management) 31NMTIlAT 1T AREN15Y11 EDFR
50UT 3 WUTETEIvRliaudiud gaduayu (Sponsor) NdesnisunvieduAluswmAng
Ny A =2 I a v 2 Y A = | e{'
aunssosiarsanfeudululalunsuiedud Ideununvauivaniui wasduau dud

A AgAtuN1YIwLINIaN1satuayy (sponsorship package) Aa NuLdIMNI8YD9IY waY
N

Y v

109 Javayudedlndifeeiu wu ey Wudu fadvayudeinisadianissuinsdua

4
ananual Yesdudvesatuayulunumanianuns Fafunsiduduaznndneal arsey
IndiAsauazasnndasiuiienyliuszauanudiia

6. M39AN5IATLATANIUT (Time and Venue Management) 31NNTIATIENUBYA
#en1591 EDFR seufl 3 WudﬂﬁﬁmmmﬁmmLﬁudwmiﬁmum’;’u AU NANIAAUAT
msaziuiuinwesngudmineg wu drtamenvesnguinFsuin@nw Juanivioianii
dwsunguauiprineudusiu Msfuaan Ll dmsu wananues fosnfisds dadneniny
arAINUBIAnILT WU fvensa wifi vide tendnvalvesaniudl wu wilvg) srvderanfivnaniu

Wudu
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ANBUIAATIRN .
. g - ) AU
y Uszasn (%) sy (Mo-Md) Q3-Q1 Tonawduly .
AUNITHAN - — (Md.) Y DNDUIAR ADNARDY
IR Taifia (Mo) <1 <15 16 )
. . >35 YBIAIIULIAU
Jszaem  Usvasn
v [ v s fa
AueeAnus ninddunedyan
1. miwnunndg 94 6 4.84 5.00 0.16 0.56 VG faUseaed  denAdeq
msanyaulaLay
duaSunisin
WIANAAUSS LD
Wanlimana
ausSvdlng
Wiguwinseauana
2. ANSIANANS 88 12 4.80 4.91 0.11 0.64 WNVgn PeUseasn AR

auslunsazaiaas
Amsaseuinnssy
Tyl Fuynads Téud
UTRNTTUNINER
WIRNTTUMTUINS
30 WIRNIIUNS
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AINBUIARTING 5 AU
. 585U R .
. . Useasn (%) ey | (Mo-Md) | Q3-Q1 | lena 2N GRIERIN
ATUNITIANIT — — (Md.) B Y
9 Taidlg (Mo) <1 <15 | Juldls | suen 294
. . >35 9
Usraan | Useaan ALY
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This is to certify that

S BANSOMDEJCHAOPRAYA
U RAJABHAT NNIVERSITY

Mr.Nutt Dechapanya

Achieved BSRU English Proficiency Test (BSRU-TEP) level

Ci
Given on 11th July 2024

-

Director

(Assistant Professor Dr Kulsirin Aphiratvoradej)

English Language Proficiency Level Descriptors: Common E

Al

[

cz

e e 0 .

Source: Common European Framework of Reference for Languages: Learning, teaching, assessment (www.coeiint)

of Reference for Languages (CEFR)

Can understand and use familiar everyday expressions and very basic phrases aimed at the satisfaction needs of a concrete type.
Can introduce himvher and others and can ask and answer questions about personal details such as where he/she lives, people he/she
knows and things he/she has,

Can interact in a simple way provided the other person talks slowly and clearly and is prepared to help.

Can understand sentences and frequently used expressions related to areas of most immediate relevant (e.g. very basic personal and
family information, shoppins, local geography, employment),
Can communicate in simple and routine tasks requiring a simple and direct exchange of information on familiar and routine matters.

Can describe in simple terms aspects of his/her background, immediate environment and matters in care of immediate need.

Can understand the main points of clear standard input on familiar matters regularty encountered in school, leisure, etc.
Can deal with most situations likely to arise while travelling in an area where the language is spoken.
Can produce simple connected text on topics that are familiar or of personal interest

Can describe experiences and events, dreams, hopes and ambitions and briefly give reasons and explanations for opinions and plans

Can understand the main ideas of complex text on both concrete and abstract topics, including technical discussions in his/her field of
specialization.

Can interact with a degree of fluency and spontaneity that makes regular interaction with native speaks quite possible without strain for
either party.

Can produce clear, detailed text on a wide range of subjects and explain a viewpoint on 3 topical issue giving the advantages and
disadvantages of various options,

Can understand a wide range of demanding, longer texts, and recognise implicit meaning,

Can express ideas fluently and spontaneously without much obvious searching for expressions.

Can use language flexibly and effectively for social, academic and professional purposes.

Can produce clear, well-structured, detailed text on complex subjects, showing controlled use of organizational patterns, connectors and
cohesive devices.

Can understand with ease virtually everything heard or read.

Can summarize information from different spoken and written sources, reconstructing arguments and accounts in a coherent presentation,
Can express him/herself spontaneously, very fluently and precisely, differentiating finer shades of mean even in the most complex
situations

BSRU-TEP Criteria

CEFR Level | BSRU-TEP
Al 1-20
A2 21-40
Bl 41 -60
B2 61 - 80
C1 81-100
Cc2 101 - 120

No... B8RV ~TEP 007/2034, |

Office of International Affairs and

ASEAN Network
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